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Marc Buckley

Marc Buckley is one of the known advo-
cates for the SDGs and Member of the
Expert Network for the World Economic
Forum.

You can not pick one of the SDGs without
touching at least one other SDG - they are
all interconnected. The 17 Goals provide

a roadmap for the future and they are a
system.

The most important layer is the bottom
layer - biodiversity. Because we are in a
circular economy whether we like it or not.
Whether you are aware of it or not.

Companies who embrace the SDGs as
their global business plan understand very
fast that they can sustain their business in
a really holistic way. Even when a company
starts with a “green washing approach”
soon they reach a higher ROl and imple-
ment a greener strategy into their business
plan. Most companies which are success-
ful are at this stage because they work as
platforms - embracing the company as an
organisation, embracing the company as

a system.

The SDGs are a global business roadmap
for humanity and its future. They provide
an important benchmark.
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Zarifa Ghafari

Zarifa Ghafari is an Afghan advocate,
activist, politician and entrepreneur
and the current mayor of Maidan
Shahr, capital city of the Wardak
Province, Afghanistan.

The BBC chose her as one of the 100
most influential and inspiring women

of 2019, the lifestyle magazine InStyle
included her in the ,Badass 50 2020™
list of the 50 toughest women of the

year.

Against all odds including several at-
tacks against her, she stayed strong to
fight for the future of women around
the world and so she opened a mar-
ket just for women in Maidan Shahr,
created jobs and under the motto
“clean city - green city” she embraced
her town to collect paper and metal

to recycle and use the income in the
community and for the community

HOW To SoLvE

ﬂ\,,}?_\ _ o UNLou EanauiTy
nJ‘@VG’H CDUCA*TlU(\I

a o=
( EWM |4
INTERN pTLgN AL /\Q&t&ﬁ«tﬂ

sures et N
KCALITY OUILDING
H \ IT TOool_
_ MONTHS
NE NEtD - E BetorE
NOMENIN 5 /S N g o o
Whs STRRTIN G
L@DE&&H\@ P,
AS A LEADER By
(HaNGE C THE MAL(ES ...

iﬁgoéfgo«,ﬁu ¢ KEy £
IS EDUCATION

AAUEPTING DIVERSE
{womm N THE WORLD, TRysT N Your, ﬂeimy.’/

HELP ANo Ty
EAck OofTher !

CuLtueE




Christoph Huels

Christoph Huels at Merck, Germany is
the brain behind next-generation phar-
maceutical pill manufacturing / additive
manufacturing in Pharma.

Christoph, biologist by training, is notori-
ously curious. He is interested in innova-
tion - from idea to market - and the people
behind it. When pills can be mixed at the
place where they are needed, their costs
and environmental impact can be reduced
to almost zero. The goal is to bring 3D prin-
ters to rural areas or wherever required.
Ultimately, the vision for the future is to
customise pharmaceuticals where they are
needed and when they are needed.
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Benjamin Adrion //%g % \VNA (,ON AQUQ

Benjamin Adrion is a former German CKER_VE A ?LRT' (:O(LM F(}Q, Al.

soccer player and social entrepreneur

who founded Viva con Aqua in 2005 as an TQ ’PART\C, \ PATE e
“all profit” not a non-profit organisation @

which is dedicated to improving the

drinking water supply and basic sanitation

in developing countries.

Engagement of the younger generation is :; ooo m

needed and especially possible in Africa, /l 6',00 o

with an average age of 16 in Uganda, as ?fOP

compared to 26 in South Africa. Viva con LG SER VED VO LUMTEER.S

Aqua has a globally fast growing network
that takes ACTION: at music festivals, 500
events every year you can hand in the

plastic cups to a VcA volunteer and donate v ~ ’ s
the cup deposit. The USP to reach a SDG: HAVE R ORG'M“SM—MU 7 i O
it’s the people who get together to ACT 6 0 AN WECom NVG. (LLtveaw AWy~
and change the world. \v\ /f’é\ / Residence /\ /’
Benjamin’s take on the COVID-19 crisis is — aLmOWT (OMNA st
a really personal one: ,Sadness is where Z 'MP .
change comes.™ If you want to reach 1) = ACTED U.S &Eﬂy < P A(!'LE
your employees and your costumers, g g UE UEK,E A’
you have to embrace the complexity of ¢ ‘,\c., GLE URPOSE
organisations and the connection to the : UR(OS
humans in your organisation! 6//9’) J,@’}y To A'OAF ' K—r OR\VEN
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Moritz Ettl A WS “st
Moritz Ettl is one of five founders SQHOO = g Bm Gwr“ AC €N LC A R’N u’ow -ro LEGR‘\)
of Forever Day One - a company OR_ sthao s IN (cPEN \/ “ i ‘ ' Lém (l
combining educational and consulting AR € RAINE (T N N "TQ
elements to reach a new stage of
society and organisations through
“New Learning”. —
Together with his team he explores IF 1ty NOT TR5T
continuously what it takes to kN & Tor
successfully initiate and live new prose FUN '3 \M AT
beginnings. TUHE KD ...(T$ (no priveN

After visiting several uniquely innovative NOT THE Wio GenErATION

school projects around the globe, l
Moritz shares his learning: To achieve WHY (5 WRING.
the global sustainability goals we need:
New learning, a new generation of
school & students and a new generation
of companies and employees. To
educate the next generatio, learner
-directed schools are designed to make
students NOT fit into the future but

make them create the future! LEARN ING B “66/
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Habib Lesevic

Habib specialises in the authentic and sustainable
development of executives and organisations.

His focus is on entrepreneurial leadership and
followership which he develops through our
integrative coaching methodology conducted over a
prolonged period of in-depth engagement with the
client. Furthermore, Habib supports and consults
transformation projects on the topics of structure,
hierarchy, processes, and culture. After a visionary

keynote of Habib the world around you may change.

At LaFutura J2C's Habib Lesevic talked about why
the future of economic growth will be profoundly
human and how organisations must reconfigure to
enable and leverage their Human Factor.

Go beyond rationality.

Make an effort to see your staff as humans, not just
human resources, and encourage them to bring their
more-than-rational selfs to the job every day. From
HCI methods to holotropic breathwork, there is lots
that you can do to develop your staff’s Human Factor.

Embody. Enable. Confront.

Lead with purpose, not with ego. Leadership emerges
from followership, not from hierarchical power

plays. Show full integrity towards your organisation’s
purpose, contribute towards it, and enable and
challenge your staff to do the same in order to
cultivate your organisation’s Human Factor.

Let go and give in.

Bravery begins with the willingness to let go of

what we know in order to embrace what we could
discover. It continues by giving in to the process and
maintaining trust. Be willing to let go and give in to tap
into the uncharted territories of business opportunity
and cultivate your Human Factor.
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Shuji Nakamura ‘\)uom et

N\ N\/\’ \_—
Shuji Nakamura is a Japanese-born N\ RS LA NERS \O \/(/
:Americ.a\n engineer'who won the N.ot.>el Prize ? TAIN W MoORE C\’&Q“r ‘/J
in Physics .for the invention of efficient < _ ; U
blue light emitting diodes, which has § AU TiHE Qe Cﬂ‘“o') ti OATA WA (agee
enabled b.right and energy-saving white light Poss\ &'\Uﬂ\ES oF (ASERS C—’_':Dlx il 2,
sources™ in 2014. When he co-founded SLD - == — . Tean
Laser based in California, he stated that Naad e s PoiNT L\GH’\'S S==x% = K G
~lasers are the future of light™. Oynamic tuvumm?n)i_

SO sl —

Nakamura-San shows the variety of possible // 0—G> % o
use cases: lasers are the solutions for car2car —_ %
communication, LiFl - also known as visible -

light communication that provides a secure, y
non-hackable internet connection, or a new
generation of displays for XR glasses, just to
name a few.
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Diana Arsovic Nielsen is the Managing
Director of the Center of Regional
Development at the Capital Region of
Denmark. Diana is implementing her vision
for true sustainability into the core business ‘
and massive yearly budgets of the capital @'
region of Denmark.
As the former Chief of Innovation at the City
of Copenhagen, she knows that success is
only possible through engaging other people O WE Hiaco
on an emotional level. Copenhagen takes A Gagen
action and made the SDGs to a "new normal” t‘l RE(\](LE
by transforming existing workflows, e.g. hire ?fuc\mtmm
green procurement, educate staff, hand CoN Q
out an award for SDG contribution, build SuttAne / |

super bike lanes and bring gourmet food to
hospitals.
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organiser of the movement Marc Fec
fofScience Denmark, which aims stil AT RS Lo AT MY HeEwe

to underscore the importance of

(R f
free and independent science for m w T 11'\'{
the development of society. X I BE AWOAE FQNQG

With a background in shipping -)
company Maersk, as Head of

. . . 1
Enterprise, Dasha enjoyes working o |
with exploring different future CLINAT k

scenarios, as opposed to merely — FCMANLE

scer | WE (AN BQVE WNope
As a not for profit organisation, it \g T YSGCA'USG M ?gopbg

is part of CIFS founding statutes )
to provide future insights for the (LIMATE (WNGE S

betterment of society. This is a YTEAUN§& CrINT (ENTER wé ('\'Q—'g Sﬁ \\ (f\)

broad term, yet it covers the 17 STAGCE

SDGs which are an inherent part of (/ H'AVRCTC

how we work at CIFS.

Working with megatrend on a / \‘( ’\
SOME gF A)

daily basis, it becomes clear that WE AN Sl Vi

change, needed to curb challenges

i A ~ 7 /
like climate change, needs OVT (05 it WE 1o6¢ |0
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Robert Lehmann

Robert Lehmann is one of the world's
most known marine biologists and
environmentalists who works with
organisations such as Greenpeace,
WWEF, Sharkproject, just to name a
few. He travels around the world and

films his experiences to show to the
world the massive problems marine
life is facing.

Did you know that starfish live 20
years in nature but only one week in an
aquarium?¢ And that 20 million sharks
died because of us¢ His learnings to
balance the life in our oceans and so in
our whole environment: 1. stop fishing
because fish can recreate really fast

if we let them. 2. Stop using plastic

as this is polluting our oceans and so
microplastic is in our water and our
food. 3. Stop killing sharks as they are
the cleaning team of the ocean ground.
Each one of us can contribute!
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